
 

A comprehensive data mining and 
reporting service for Organic 
Marketing managers & professionals. 
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Major search engines gather between 100 and 150 web page 
metrics for each page in their index. These metrics fall into 
three primary categories or attributes: 

• On-page factors similar to keyword density 
• Backlink, or in-link, reputation and quality 
• PageRank, or a measure of page interconnectivity 

Their proprietary algorithms blend these attributes in an attempt 
to rank website pages in order of keyword relevancy. 

SE ANALYST is a comprehensive data-mining and 
benchmarking tool specifically designed to measure primary 
search engine optimization attributes of top-ranked web pages 
and user-defined or custom URLs. The tool gathers more than 
30 metrics in the three primary attributes, then blends these 
metrics to calculate page value relative to a keyword. 

The resultant data is vital in the development of a winning 
keyword strategy. 

SE ANALYST employs a robust user interface with a wide 
range of input variables that control the data-mining and 
compiling process. Each row of data, or ‘Dataline’, is 
representative of one ranked or custom URL. User-defined 
weights are applied to each metric value. Weighted data is then 
added up to develop weighted averages for each of the three 
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S
page (custom URL), it is possible to compare SEO attributes 
with those representing the top groups. The comparison revea
what combination of SEO attributes may be necessary to 
compete with those currently representing the group. 
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First, keywords may b
accommodate plural and synonym terms. For example, 
consider the keyword “dog food”. The logical keyword has 
physical t

consider as equal. 

SE ANALYST employs a simple keyword syntax that permits 
the gathering of top-ranked websites based on the actual 
search keyword, but performs SEO attribute analysis on a 
combination of root 

dog (dogs, dog’s, canine, canine:, k9) food (nutrition, bones
& biscuits, milk-bones) 

Each term within the parenthesis becomes a logical OR 
condition. Therefore, when searching for SEO attributes, 
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SE ANALYST Proce ss 

User defined weighting 

• Dogs nutrition 
• Canine bones 
• Etc. 

all considered eq

NALYST calculat
ch types: phrase, b

case.   

A broad match condition is satisfied when the keyword term
are found within a user-definable number of characters. For 
example, the keyword “dog food” has a broad match within 30 
characte

Dog lovers feed their dogs good food 

Likewise, part matches count physical term matches. In the 
above example, “dog” is found once and “food” is found once.  
Each occurrence counts as a part match. 

SE A  to five backlink filters. 

cteristics. 
• Minimum PageRank 

NALYST allows users to define up
Each filter is applied to a statistical sampling of backlinks 
supplied by one of two search engines. And each filter may be 
customized to attain unique backlink chara

• Unique IP (none, IP, or Class C IP) 
• Max links on page (min: 10; max: 200) 
• Keyword Found 

o Body (x-anchor) 
o Head 

Anchor o 
o Other 

The benchmarking process secures 
primary SEO metrics from a variety of 
internet and web page sources. 
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group. 
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 Keyword Strategy involves mapping each keyword to a 
specific website page. 
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Actual report samples and test jobs 
are available at the guest login at 
Actual report samples and test jobs 
are available at the guest login at 
www.seanalyst.comwww.seanalyst.com.  Specifications 
and Reference Guide is available at 
http://www.seanalyst.com/help/index.
htm. 
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